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MaveAAadikn MoAwtkrn Epeuva

AmnoteAeopata

MmaeRc

marketing research communication



TAYTOTHTA THZ EPEYNA2

H &peuva npaypatonoinénke ano Tnv 1aArcC A.E. - ApiBpog Mntpwou E.Z.P.: 1 (ENA).

ENTONEAZ

METEOOZ AEITMATOZX

XPONIKO ATAZTHMA

ITEPIOXH AIEZATQ2NHZ

MEOOAOZ AEITMATONHYIAZ

MEO@OAOZ ZYANOrHz ZTOIXEIRN

2ZTAOGMIZH

Hmarc A.E.

ALPHA TV

1.181 voikokupIa avTINPOCWNEUTIKAG ENMNIAOYNG.

20-22 Maiou 2014

MaveAAadikn kGAuyn

Tuxaia deiypaToAnwia pe xprion quota.

TNAEPWVIKEG OUVEVTEUEEIC BAOEI NAEKTPOVIKOU EPWTNATOAOYIOU.

‘Eyive oTaBuion pe BAcn Ta anoTeAEOPATa TwV BOUAEUTIKWV EKAoywv Tou 2012.

Eival péhog Tou ZEAEA, Tng ESOMAR, Tng WAPOR kai TnpeEi TOV KavovIoHO

Tou M.E.Z.Z. kal Toug digbveic KwdIKeG deovToAoyiag yia Tnv dlEEaywyn Kal

dnHOoaCIoNoINan EPEUVAV KOIVAG YVWHNG.
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Tn Kuplakn €xouvpe EupwekAoyeg. Eoeig pe mooco evdladEpov napakoAouBEeite TIC SpacTNPLOTNTEC TWV
KOMMUATWYV, TwV urtoPndilwv, YEVIKA TNV TTOALTIKA EMLKALPOTNTA;

MNMoAU & ApKeTO: 55,5%

Me kavéva AA y
evolapEpov 0,1% Me no'Au
19,5% evolapepov

24,1%

Mg eAayioto
24,9%

MEe apkeTO
31,4%

MaAAov apvnTtikn & ApvnTikn: 44,4%
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Moo KOppa moTevEeTE OTL O £pOeL MPpwTOo oTIC EUPWEKAOYEC;

20,1% H NA

O ZYPIZA
41,6%
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Mwotelete OtL Oa RTav KAAUTEPA yLa TNV XWpPa va KEPSLoEL oTLg eupweKkAoyEG n NA R o ZYPIZA;

AA HNA

O ZYPIZA
38,3%
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Auth tnv nepiodo yivetat moAAr} culitnon Kol yLa To EVOEXOUEVO TIPOWPWV BOUAEUTIKWY EKAOYWV.
Eocic OéAete:

AI: Na
6,8% npoKnpuxtolV
apeoa eKAoyEG To

2014
35,1%

2T0 TEAOG TNG
4eTiag oTav
OAOKANPWOEi n
enreia Tng
KUBEpvnon
58,1%
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Eocic mpoowrika elote:

Ynép TnG AA
anoxwpenong ano 7,4%
Tnv Eupwnaikn
‘Eveon kai
EMOTPOPNG OTNV

dpaxun;
13,2%

Ynép TnG
Eupwnaikng
nopeiag Tng

X0pag Kai
napapgoviG oTo
EUPpW® N
79,4%
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Kata tnv yvwpn oog to 2014 Oa sivat pa xpovia:

4,0%

ZT1aBeponoinong
TNG OIKOVOHiag
24,7%

'H XEIPOTEPEUONG
TNG OIKOVOHiag EAappéc
0,
44,0% e T
27,3%
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Me 11§ anoyelg molol MOALTIKOU apXnyoU cUNPWVELTE EPLOGOTEPO OG0V adOopPA TNV AVILUETWIILON TWV
npoBANUATWY TG XWPAS;

: : 24,3
Tou AvTwvn Zapapa

Tou AAEEN Toinpa 24;0
Tou ZTalpou O£0dw pakn
Tou MNMavou Kappévou

Tou Eudyyelou Bevi{éAou
TOoUu AnpunATpn KoutooUuna
Tou Nikou MixaAoAiGkou
Tou ®®OTN KouBEéAn

Tou AAékou AAaBavou
Twv OIKOAOYy®V

AAAou

24,4

Me kavéva

AA

I I I I
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NMPOGEZH WHOOY EYPQEKAOIQN
Mowo koppa eivat rto mbavo va Pnodicete otic EUPpWEKAOYEC;

ZYPIZA ’ 24,6

NA 21,0
XPYzZH AYTH
TO NOTAMI
EAIA NAZOK
KKE
ANE=APTHTOI EAAHNEZ
AHM.AP. MPO.z.
OikoAoyoi NMpaocivoi NMelpartég
AAOZ

Frépupeg

AANO HIKPOTEPO KOHHA
AKupo - AgukoO

AdieukpivioTn

25
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H ntpoBeon Yridou dev anoteAei mpoPAen ekAoyikol anoteAéopatog aAAd kataypadr Twv TACEWV 10



EKTIMHZH WHOOY EYPQEKAOIQN

‘ AMO ‘ gz | MERTEEH
2YPIZA 25 29 27
NA 20,5 24,5 225
XPYZH AYTH 8 11 95
NMOTAMI 55 7,5 65
KKE 4,5 7,5 6
EAIA 4,5 7,5 6
ANE=APTHTOI EAAHNEZ 3 5 4
AHM.AP. MPO.2 1,5 3,5 25
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